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Tourism is the fastest growing industry in the world, and ecotourism is the 

fastest growing component of that industry (Gossling, 2000) 

Ecotourism (including Non-consumptive use of wildlife) has been heralded as 

a potentially effective means of redistributing 

wealth from developed to developing nations and for generating funds for 

conservation (Gossling, 1999) 

EXAMPLES 

 

Kruger National Park in South Africa: over 1 million visitors 

annually (Lindsey et al., 2005) 

 

Serengeti National Park and 

Ngorongoro Conservation areas in Tanzania generate an estimated 5.2 and 

5.9 million USD annually (Thirgood et al., 2006) 

Tourism, biodiversity and sustainable development 



Large carnivores and wildlife tourism – Case study 



Center for Responsible Travel, 2014. Economic impact of bear viewing and bear hunting in the Great Bear Rainforest of 

British Columbia, pp. 1-130. Center for Responsible Tourism, Washington, DC. 

The Great Bear Rainforest 

 

• 32,000 sq km in BC, Canada 

 

• 6.4 m-hectare ecosystem of the 

world’s largest intact temperate 

rainforest 

 

• Brown bears, black bears, Kermode 

bear 

 

• 18 – 20,000 coastal First Nation 

people  

 

• Lucrative bear trophy HUNTING and 

viewing INDUSTRY 

Large carnivores and wildlife tourism – Case study 



Center for Responsible Travel, 2014. Economic impact of bear viewing and bear hunting in the Great Bear Rainforest of 

British Columbia, pp. 1-130. Center for Responsible Tourism, Washington, DC. 

In September 2012, the Coastal First Nations, unilaterally declared a ban on trophy 

hunting for bears in their territories 

 

 

CLAIM: “trophy hunting was threatening the First Nations lucrative ecotourism 

opportunities” 

Large carnivores and wildlife tourism – Case study 



MAIN FINDINGS 

1. Bear viewing companies generate 

12 times more in visitor spending 

than bear hunting 

2. Bear viewing is growing rapidly – 

53 bear-viewing companies; none 

thought that business would 

decline; one guide outfitter shifted 

to bear viewing 

3. Bear viewing generates far more 

visitors than hunting: 11,369 

visitors vs. 186 persons who 

visited for hunting 

4. Bear viewing is a key factor for 

bringing international visitors 

Center for Responsible Travel, 2014. Economic impact of bear viewing and bear hunting in the Great Bear Rainforest of 

British Columbia, pp. 1-130. Center for Responsible Tourism, Washington, DC. 

Large carnivores and wildlife tourism – Case study 



MAIN FINDINGS 

Center for Responsible Travel, 2014. Economic impact of bear viewing and bear hunting in the Great Bear Rainforest of 

British Columbia, pp. 1-130. Center for Responsible Tourism, Washington, DC. 

5. Bear hunting has been declining 

since 1980 – in 2012 there where 

only four guide outfitters. 

6. Bear hunting is losing popular 

support, both in Canada and 

abroad; the study coincided with 

the EU ban (2001) on grizzly bear 

trophies. 

7. Bear viewing proponents have 

been buying exclusive territories 

from hunting guides. 

8. The BC government is spending 

more on bear hunting 

management than it is receiving 

from bear hunting. 

Large carnivores and wildlife tourism – Case study 



Potential benefits from carefully planned carnivore tourism 

Benefits for tourism Benefits for carnivores Benefits for local communities 

Marketing: Used as the core of a 

marketing strategy, carnivores 

can provide a strong marketing 

tool 

Awareness: Tourism can raise 

awareness, both on a local and 

an international level 

Business: Carnivore tourism can 

facilitate the development and/or 

diversify tourism opportunities 

Education: Carnivores offer an 

exciting educational opportunity 

and carnivore visitor centres can 

heighten tourism experience 

Research: Tourism can generate 

much-needed income for 

facilitating baseline research on 

poorly-understood aspects of 

carnivore biology 

Culture: Cultural heritage may 

be strengthened through the 

promotion of traditions such as 

traditional shepherding 

techniques 

Added value: Carnivores can 

add value to a tourism product by 

offering unique experiences 

Finance: Tourism can finance 

and promote conservation efforts 

Partnerships: The 

establishment of partnerships 

necessary for developing tourism 

enterprises may not only help 

reduce wildlife conflicts but also 

engage local communities in 

promoting carnivore conservation 



Non-consumptive use of bears in the northern Dinarics 

• The northern Dinarics bear 

populations are amongst the most 

important in Europe 

• Slovenia and Croatia have designed 

and are effectively implementing 

elaborate bear Management and 

Action Plans 

• Bears are legally protected 

• Bears are hunted in the northern 

Dinarics 

• There is an interest in “using” bears in 

the promotion of local tourism 



Different forms of Non-consumptive use of bears 

LIFE DINALP BEAR 

• Some hunting organizations in 

Slovenia and Croatia offer already 

bear watching/photography services 

• Questionnaire survey: results 

indicate interest for the development 

of tourism-related bear products, 

mainly during the summer months 

1. “Bear watching” 

2. “Bear trail” 

3. “Coexistence” 



GUIDELINES for the non-consumptive use of bears in the northern Dinarics 

GENERAL GUIDELINES 

• Guide training 

• Security & Education briefing 

• Interpretation 

• Business considerations 

• Risk management 

 

SPECIFIC GUIDELINES 

• Specific guidelines for bear tourism 

• Specific guidelines – “Bear watching” 

• Specific guidelines – “Bear trail” 

• Specific guidelines – “Coexistence” 

 



GENERAL GUIDELINES – Guide training 

An experienced, qualified guide is 

integral in the SUCCESS of a bear-

related tourism product 

• Qualified training in: bear biology, 

ecology, behaviour, environmental 

awareness and human safety 

• Excellent knowledge of the local 

area, sensible approach to safety, 

good operational skills in the field 

• Sufficient customer-related 

communication and language skills 

 

Recommendation: Participation in the 

educational seminar "Non-consumable 

use of bears", organized by the 

Biotechnical Faculty of the University of 

Ljubljana 



SPECIFIC GUIDELINES – “Bear watching” 



GENERAL GUIDELINES – Security & Education briefing 

• Security briefing should be in a 

language that is easy 

understandable 

• All information material (i.e., 

leaflets, maps etc.) should be given in 

advance 

• Customers should sign a release of 

liability and waiver of claims form 

• Guests are required to stay always 

close to the guide and not stray off 

the established trails and pathways 

• Dress appropriately - Beware of 

sudden weather changes 

• Alternative emergency plan should 

be in place 



GENERAL GUIDELINES – Interpretation 

• Overview of local bear biology, 

ecology and behaviour 

• Human-habituation in a bear – what 

is it and how does it affect the 

species? 

• Spatial importance of different types 

of habitat (i.e., denning or feeding 

areas – necessary closure of specific 

areas in cooperation with hunting 

ground managers) 

• Bears normally avoid humans; no 

interaction with bears. Bears should 

not be disturbed during tours = Noise 

and movement while watching bears 

should be kept to a minimum and 

flash photography should be 

prohibited 

• Bears are curious = no strong smells 



GENERAL GUIDELINES – Business considerations & Risk management 

• All enterprises must ensure that all 

necessary permits and notices have 

been obtained 

• Enterprises should strive not only to 

protect wildlife but also to take local 

customs and culture into account 

• Enterprises should not jeopardize 

other enterprises and livelihoods 

• Feedback system should be in place 

• Enterprises should hold themselves 

to the highest standards of care and 

safety for guests AND bears 



SPECIFIC GUIDELINES – All forms of bear tourism 

• All aspects of the “bear product” 

should be known beforehand (i.e., 

Probability of bear observation, types 

of encounters, risks etc.) 

• All activities should minimize bear 

disturbance (i.e., avoid critical 

habitat) 

• Human behaviour should be as 

predictable to bears as possible (i.e., 

same location, same time etc.) 

• Spatial and temporal restrictions on 

human activity may be necessary 



SPECIFIC GUIDELINES – All forms of bear tourism 

• The importance of food-

conditioning in bears should be 

thoroughly explained… 

• The responsible and expected 

behaviour/actions of guests while 

traveling to and from and when at the 

bear tracking/watching areas should 

be known 

• Alcohol should not be served at any 

point during bear tourism activities 



SPECIFIC GUIDELINES – “Bear watching” 



SPECIFIC GUIDELINES – “Bear watching” 

Basic considerations in wildlife 

watching hides: 

• Placement in locations with high 

chances of spotting bears (i.e., 

>80%) 

• Hides should comply with existing 

nature conservation and safety 

regulations 

• Wildlife watching hides should 

“blend” in the surroundings 

• Hide interior: should offer basic 

amenities, tailored to the target group 

• The operator of a hide should be 

identified at the earliest stage 



SPECIFIC GUIDELINES – “Bear watching” 

• Access to the bear watching site 

should minimize bear disturbance 

• Bear watching experiences from a 

hide should always be supervised by 

an experienced field guide 

• No perfumes 

• No smoking 

• Loud noise should be avoided 

• Prevent food conditioning 



SPECIFIC GUIDELINES – “Bear Trail” 

The “Bear Trail” does NOT focus 

primarily on watching bears, but on 

experiencing their presence in the wild 

 

• “Bear trails” should be established 

along or near existing trails rather 

than bisecting undisturbed areas 

• “Bear trails” and their zone of 

influence should avoid critical bear 

habitat 

• “Bear trails” should provide diverse 

experiences 



SPECIFIC GUIDELINES – “Bear Trail” 

• “Bear trails” should try to concentrate activity rather than disperse it 

• The impact of the construction of the “Bear trails” should be kept to the 

minimum 

• Maximum size of a roving group on the “Bear trail” should be 12-15 guests 

• No more than 8 guests per guide 

• In many cases, the behaviour of the group can be more disruptive to wildlife 

• Members of a single viewing group 

should stay within a few arms’ 

lengths of one another 

• Minimize bear tracking in poor 

visibility conditions 

• Time limit = maximum of 2-3 hours  



SPECIFIC GUIDELINES – “Coexistence” 

• When advertising the “coexistence” 

product, the working and housing 

conditions should be clear + work is 

often physically demanding, and that 

the probability of encountering bears 

is small 

• The tasks of the tourist-shepherds 

should be clearly defined 

• Shepherd accommodations are 

usually small and simple and a single 

shepherd can successfully train a 

maximum of 4 people 

• The “coexistence” product should 

provide basic information on bears, 

the local flora and fauna and basic 

information on survival techniques 

and could include also basic field 

work with photo traps 



Habituation and bear viewing – is this an issue? 

Herrero, S., Smith, T., DeBruyn, T.D., Gunther, K., Matt, C.A., 2005. Brown bear habituation to people - safety, risks, and 

benefits. Wildlife Society Bulletin 33, 362-373. 

Situation: bear viewing has increased 

significantly (in the US and Canada). It 

is done mostly under conditions that 

offer acceptable safety to both people 

and bears 

Although habituation is an important 

process influencing the distance at 

which bears tolerate people, other 

variables also modify levels of bear-to-

human tolerance. 

 

Bears may react internally with 

energetic costs before showing overt 

reaction = Overt Reaction Distance 



Habituation and bear viewing – is this an issue? 

Conclusion: managers and policy 

makers must develop site-specific plans 

that identify the extent to which bear-

to-human habituation and tolerance 

will be permitted 



Non-consumptive use of brown bears in tourism 
Thank you for your 
attention!!! 


